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FATC Daytona Beach Spring Show
Many thanks to our Daytona Beach Show host, Larry Lucas.

The Plaza Resort is a wonderful venue for the show

A special section of the room was set 
aside for Eger Bait Company displays and 
some of the best collections in the world 

were in attendance

Jim Duncan’s Mullets colored creek chubs

Rare Eger Lures Robin Taylor’s beautiful Creek Chub Beetle display

View of pool and beach from a balcony
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Beautiful antique floats

Walter Willman prominent Orlando angler

2013 FATC Patch

Steve Cox with Best Florida Display award for his exceptional Florida Folk Art Sally Jett received Best Folkart Display award presented by Mike Hall

Eger display

Reels for sale
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Bob Dennis received award for Best Educational Exhibit presented by Mike 
Hall

Robin Taylor received Jack Funderburk Award For Best Non-Florida Display 
presented by Tom Wilkerson

Members were recognized for their excellent displays

Robert Pitman III won award for Best Eger display presented by 
Tom Wilkerson

FATC President Ed Weston presents 2013 President’s Award to Chuck Heddon
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FATC Awards Criteria
It has come to our attention that many of our FATC 
members are not aware of the various benchmarks 
used to judge the exhibits at our FATC shows. The 
following is a synopsis of the criteria used to reach 
our decisions:

• Educational Information
• Rarity
• Condition
• Uniqueness and/or Originality

• Identifi cation & Labeling
• Completeness
• Overall Presentation

An exhibitor who wins a major award at one show 
is not eligible to win another major award for the 
same or similar exhibit for a period of one year. 
This exhibitor however, may win a major award 
within this time period if they display an exhibit that 
is entirely different.

Exhibit cards with the name of the exhibit and the 
owners name should be displayed prominently on 
their exhibit. These cards can be obtained at the 
registration desk.

Thank you,
Awards Committee – Mike Hall & Tom Wilkerson



The FATC Daytona International Show is over and 
it was fantastic!  Everyone I talked with had a 
wonderful time.  A big ‘thank you’ goes out to 
Larry Lucas who spent months working to make 
the show a success.  I also want to thank Bonnie 
Saliba for her long hours working with Larry.  
Additionally, I want to give special credit to the 
following for their contributions to the Daytona Show:

• The volunteer crew that helped set up, cover, 
 and mark the tables Thursday morning in 

 preparation for the show opening.
• Jay Zuhlke, our Auction Coordinator.
• Dennis McNulty, our Auctioneer.
• Mike Sims, Paul Snyder, Bill Howington, and Chuck Heddon, who 
 worked the front of the auction room.  
• Susan Mais and Liz Yates for running the 50-50.
• Sally Jett, Bonnie Saliba, and Barbara Brace for making sure all the 
 auction items were logged in properly.
• Rick Keating for his expert appraisals
• Joe Yates for his photography, and also for placing the shots on his 
 web site and the FATC web site.  Joe runs the FATC web site and does 
 a superior job. 
• Mike Hall and Tom Wilkerson for their hard work in judging the wide 
 variety of displays.

Thanks again to everyone who gave up a little bit of their time to help 
the show run smoothly.  With that being said, after speaking with Larry 
Lucas we still need more help for some jobs I have not mentioned.  So 
step up and support your FATC.

Doug Brace has resigned as the FATC Patch Chairman.  Doug has 
worked hard for ten years and has done a wonderful job.  Tom Wilkerson 
has consented to take over the Patch Chairmanship.  The next FATC 
show is in St. Augustine June 7-9 at the Holiday Oceanfront Resort.  
Show host, Mike Hall and cohost, John Zimpleman report the Resort has 
cleared the adjoining stage to give us more room and everything is run-
ning smoothly.  St. Augustine is an interesting town with superior history 
and great restaurants.  You and your family may want to arrive a couple 
of days early and take in the sights and ambiance.

Ron Gast will be hosting the FATC late summer show August 23-25 at 
the Dolphin Beach Resort in St. Pete Beach on the Gulf.  Ron always 
has things running like clockwork and this will be an outstanding show.  
Those who attend will have the chance of seeing the “green fl ash” as 
the sun dips beneath the gulf waters.

Dick Braun is going through negotiations for a FATC show in Punta 
Gorda the last part of October.  We have not held a show in this area in 

President’s Message
More random thoughts:

Ed Weston
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�����������������������������������������������������������������������������
on Oneida Lake with my grandfather. Like many young boys, I believed the 
world was a shallow cove, full of cool, clear water. It was stable, secure, and 
���������������������������������������������

At age eight, we moved to Daytona Beach, where I quickly became familiar 
���������������������������������������������������������������������������
was moving. During slack tide, all I seemed to catch were stingrays.  As 
I grew older and entered the chaotic teenage years, those tides seemed 
���������������������������������������������������������������������������

twenty, thirty, and forty years have passed, I have begun to see the correlation between the pull of 
the moon on the waters and the pull of time upon our lives. 

����������������������������������������������������������������������������������������������������������
been the last six months of my life. I have felt as if my feet were being ripped from beneath me. Strug-
gling to regain my balance, I would stumble on rocks and sink into the gooey muck. 

������������������������������������������������������������������������������������������������������
along with your composure. You stand tall, catch your breath and count your blessings.

�����������������������������������������������������������������������������������������������������������
seen those whom I care for struggle to make ends meet, and have watched countless others try to hold 
their footing as the tide ripped out. I am grateful for a reprieve from the relentless current, but keenly 
aware that soon it will be pushing the opposite way. 

Will the incoming surge bring more loss? Certainly, because that is life. It will also bring the nurturing 
waters that feed all life near the salt. Everything in our coastal environment relies on the tides. Maybe the 
�������������������������������������������������������������������������������������������������������
�����������������������������������������������������������������������������

�����������������������������������������������������������������������������������������������������������
�������������������������������������������������������������������������������������������

We must continue to struggle as the tides around us rise and fall.  There are those among us who attempt 
��������������������������������������������������������������������������������������������������������������
��������������������������������������������������������������������������������������������������������
the water is moving. The slack tide, while restful, does nothing to build who we are or what we become. If 
�����������������������������������������������������������������������������������������������������������
��������������������������������������

������������������������������������������������������������������������������������������������������������
aside, and this is his last issue. He has taken quantum leaps with this publication, and deserves a huge 
thank you. 

I hope to see you in Tallahassee,

President’s Message
F A T C  P R E S I D E N T  L A R R Y  L U C A S

Bill Stuart and Ralph Hecht will be available at the Tallahassee Show in October 
��������������������������������������������������������������������������������
lures brought to the meet.
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a long time and I am looking forward to returning.

HELP, HELP, HELP---The FATC needs a Show Photographer 
or photographers.  What this entails is taking pictures of 
the people, displays, and events at our shows and then 
sending them to Joe Yates for placement on our website.

We also need a Membership Chairman.  This is some-
one who would welcome new members and make them 
feel a part of the FATC family.

Good News!  Scott Morgan has consented to make our 
2014 Club Lure.  If you have ever seen Scott’s lures you 
know what superior craftsmanship goes into his product.  
These lures will be of a torpedo type and covered in a 
watersnake skin.  These lures will be available in very, 
very limited numbers because of the amount of work that 
goes into each one.

Don’t forget that Gary Simpson is always looking for 
articles for our newsletter.  Your articles don’t always 
have to be about fishing tackle.  In our last newsletter 
Jim Duncan gave us some of his secret seafood recipes.  
If you haven’t tried “Jimmy Duncan’s Famous Seafood 
Soup” you are missing a real treat.  So put on your 
thinking cap and send Gary your contributions.
One last thing - In the last newsletter I mentioned items 

you should carry to the FATC Shows to help  
you find items for your collection.  They were:  
measuring device, magnifying glass, reference 
materials, and a list of what is already in your 
collection.  The one thing I left out was an ultra-
violet light to detect repaints or repairs on a lure.  
You don’t use this often, but when you need it, 
you really need it.  They make a very small ultra-
violet light that you can carry in your pocket or 
purse, and it is inexpensive.

As always, remember, the best part of lure 
collecting is not the lures you collect but the 
friends you make along the way.  Have fun 
and enjoy collecting!
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Another stellar Daytona show has faded into a 
bunch of good memories now, and our summer 
show is just ahead.

If I’m able to make it to St. Augustine myself, I’m 
thinking about offering some items I’ve had in my 
collection for almost twenty years.  But then, lots of 
lures that were desirable back then are less so now.   
Collecting trends can be mystifying.

I take to every Daytona meet a pretty wide array 
of tackle to sell, and it is interesting to me how the 
trends shift regarding the “hot selling” categories of 
vintage tackle.  In my early days of collecting, the 
big deal was glass-eyed, wooden lures.  Dozens of  
well-funded buyers swooped down on nice Heddons  
like pirates on gold doubloons.  Punkinseeds were 
like gold.  Creek Chubs weren’t far behind in  
popularity.  Even nice Pikies in pike scale were 
desirable.

Things are different now.

Even after seeing this for several years running, it’s 
still interesting to me that the one group I can always  
count on being saleable these days is 1960’s and 
‘70’s plastics that are in styles or colors not run-of-
the-mill.  Put a tough Zara Spook on your table next 
to an equally tough Zaragossa from the 1920’s or 
‘30’s and see how many inquiries each receives.  
The offspring is sure to outstrip the elder.
 
While tackle made in Florida remains a focus of 
many members, prices have sure fallen on some.  
Some glass-eyed Barracudas that once would have 
brought near four digits can be found now for far, 
far less.  On the other hand, a few Florida makers  
whose works, ten years ago, flew beneath the 
collectors’ radar now brighten the eyes of several 
Florida guys on the prowl during room trading.  
These include Griner, Roane, Louis Stewart, and 
H.O. Price.

With the unbelievable Wall of Eger we ogled at 
Daytona, this was certainly a big year for the 
fish-catching contributions of the Bartow wizard.  

Our fascination with semi-modern but incredibly 
beautiful and well-made Bagley lures remains alive 
and well.  And the Jim Pfeffer baits are time-tested 
crowd pleasers.

Among reels, it’s the Abu Ambassadeurs that every-
one goes for on my table.  Again, the more common  
5000’s, 5000C’s, and 5500C’s with rim rash 
might sit without a lot of interest, but the same reels 
in very nice shape---or less common models---are 
sure to draw buyer interest. 

This edition of the FATC News takes readers on a 
well-rounded tour of tackle collecting.

Charlie Tanner’s extensive research on the  
Richardson Rod Company provides us with  
knowledge regarding the cool steel rods we  
might find—or already have in our collections.   
Jeff Windisman takes us through the history of a 
Florida fish-catching classic that receives too-little 
attention from collectors. 

Our President, Ed Weston finishes up his three-part 
saga of the “Florida Surprise Minnow”---lures with 
which he is uniquely familiar.  He reveals not only 
the existence---but also the total number IN existence--- 
of really rare custom-made Griners. 

John Gavin’s story chronicles the making of an 
antique tackle collector---himself.

Bill Stuart alerts us to a cool but ill-fated Bagley lure 
that a lot of us would love to find. Dick Braun and 
Craig Comjean teach us a bit more about  
Zebco and Bagley collectibles, respectively. 

Thanks to all you members who contributed articles 
this issue!  I sure hope we can keep up a healthy 
flow of story submissions....

And, in closing, I just have to say it.....there was  
no “Gone Fishing” section needed in this issue.  
Let’s keep that up, too!

Editor’s Notes
By Gary Simpson
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The Richardson Ball Bearing Company of Chicago 
produced roller skates in the early 1900’s. The 
company’s president was Jennie Richardson.

John Ames Cook purchased the company, and in 
1919, registered it as a corporation in the State of 
Illinois.  The company’s name was then changed 
to Richardson Rod and Reel Company.  Cook lost 
no time in acquiring William H. Talbot’s company 
in 1921.  This acquisition included all of Talbot’s 
equipment and some of his craftsmen/employees to 
produce a line of fine fishing reels. 

Cook applied for a patent in 1923 and received 
pat.no. 1,494,530 for a tubular steel fishing rod.  
The company also received two other patents for 
fishing rod handles---patent nos. 2,795,073 and 
2,874,507.  One of these covered interlocking 

RICHARDSON STEEL FISHING RODS 
By Charles Tanner

slots in the handle and rod shaft.  The slots were 
meant to keep the rod shaft in line.  A spring tip  
top for trolling rods that allowed a smooth arc  
for line instead of a sharp angle was another  
company idea.

John Cook was the company president until 1954.  
That year, the company was purchased by R.B. Evans 
of Milwaukee, Wisconsin.  Still, the company  
continued as the Richardson Rod and Reel Co.  
until 1956. 

Richardson made steel fishing rods---round, square, 
and hexagonal in solid steel.  Also, tubular steel 
and hexagonal-tubular models and telescopic rods 
with reversible handles.  Their rods were made in 
many finishes and colors that included bamboo and 
pearl white.

In the early 1940’s the Richardson  
Co. named its rods:  Brookside, 
Peerless, Champion, and  Alstar.  
Some models were designated 
as follows:   Nos.  400 and 
990 were baitcasters with offset 
handles, coming in lengths  of 4’ 
8” and 5’ 2”.  Their shafts were 
seamless, hexagonal, and tubular.  
They had silk-wrapped guides 
and an enameled bamboo finish.  



FATC News . . .   Volume 27   No.2 11

Models 200 and 250, with offset handles, 
came in lengths of 4’ 6” and 5’ 0”.  They 
were of round, tubular steel with silk-wrapped 
agate guides.  

Round, solid-steel Models 14, 30, 55, and 56 
came in 3, 3 1⁄2, 4, 4 1⁄2, and 5-foot lengths.   
The same lengths were available in square, 
solid-steel rods that carried the Model Numbers  
120, 150, and 157.  

Four-section tubular steel rods had Model 
Numbers 89, 754, 844, and 645.  They had 
nickel silver fittings and agate guides.   The 
tubular fly rods and tubular steel telescoping 
rods were numbered 220 and 284, respec-
tively.  The Model 788 was a combination fly/
baitcasting telescopic rod.  Trolling rods Nos. 
80 and 84 came in 5-to-6 foot lengths and  
sported double-handled wood butts.   The  
double-handled No. 95 came in cork.   

The Fisher-Man
Specializing in old reel parts.
Garcia Mitchell-Penn & more!

Michael Arthur
386-624-6920
813A Flightline Blvd. #6 • DeLand, FL 32724
TheFisher-Man@cfl.rr.com
www.thefisher-man.com
Tues-Fri Noon-6:00 • Sat 10:00-2:00

Richardson’s 1941 catalog also offered a four-section 
tubular steel rod called the “Beginner’s Rod”.   It carried 
the price of $1.60. 

I want to thank those who provided much of this  
information:  The Chicago History Museum, ProQuest 
Historical Newspapers, and Gwen Podeschi with the 
Abraham Lincoln Presidential Library.

To view the U.S patents mentioned above, go to:  
http://www.google.com/patents.
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Florida Antique Tackle Collectors, Inc. (FATC) is a non-
profit, educational corporation, incorporated in the State 
of Florida. The purpose of FATC is educational through the 
collection and distribution of historical and technical data 
regarding fishing equipment, its development, its inventors 
and manufacturers from the earliest times through the present 
day, and to assist other groups and individuals having a 
similar purpose. In order to enhance the knowledge of these 
subjects, the collection and preservation of examples of fish-
ing tackle is to be encouraged for the benefit of present and 
future generations.

FATC was founded in 1987. The founders felt that a state-
wide organization would provide additional opportunities 
for residents of Florida and others to learn more about the 
history of angling in Florida and elsewhere. FATC sponsors 
four exhibitions, open to the public, annually at different 
Florida locations. At the exhibitions members display their 

collections, interact with the public, and engage in other 
activities in keeping with the purpose of FATC. FATC 
publishes a newsletter tri-annually, and an annual member-
ship directory. FATC is not affiliated in any way with the 
National Fishing Lure Collector’s Club (NFLCC) or the 
Old Reel Collectors Association, Inc., (ORCA) but 
encourages FATC members to support those organizations.

FATC annual membership dues are: $35 domestic, $40 
Canada, $45 Foreign or $700 (Domestic) Life Membership, 
$800 (Canada) Life Membership, and $900 (Foreign) Life 
Membership (20x annual dues). Please direct membership 
inquiries or applications (with your dues) to the FATC 
Secretary listed below. For membership applications visit 
our web site at: www.fatc.net

One time ads will be given a 3% discount for prepayment.

Florida Antique Tackle Collectors, Inc.
A NON-PROFIT EDUCATIONAL ORGANIZATION

DEDICATED TO THE PRESERVATION OF OUR ANGLING HERITAGE

Classified “Tackle box” ads  $3.50  1x  $10.00  3x
Business Card ads (black & white)  10.00  1x  29.00  3x
1⁄4 page black & white ads  50.00  1x  120.00  3x
1⁄2 page black & white ads  90.00  1x  215.00  3x
Full page black & white ads  160.00  1x  380.00  3x
1⁄2 page color horizontal  200.00  1x  450.00  3x
Outside back cover – color (horizontal only)  275.00  1x  619.00  3x
1⁄2 page color (Contents page only – vertical)  300.00  1x  679.00  3x
Full page color (except covers or center)  375.00  1x  900.00  3x
Inside front or back cover  525.00  1x  1,179.00  3x 
Single center page  450.00  1x  1,019.00  3x
Centerfold (No vertical center gutter)  850.00  1x  1,919.00  3x
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President: Ed Weston, 561-301-9062, enotsew@hotmail.com
Vice President: Chuck Heddon, 407-862-7562, cheddon@mpinet.net
Secretary: Sheila Quinn, 772-281-0001, sheilamquinn@comcast.net

Treasurer: Sally Jett, 850-442-9084, lsjett@tds.net
Auction Chair: Jay Zuhlke, 321-749-0615 (Cell), candyz@bellsouth.net
Awards Chair: Chuck Heddon, 407-862-7562, cheddon@mpinet.net

 Ed Weston, 561-301-9062, enotsew@hotmail.com
Advertising: Paul Snider, 850-458-2111, paulsnider@cox.net

Directors: Dennis McNulty, 757-576-6221, macslure@cox.net, At Large
Norm Pinardi, 841-792-1671, njpinardi@aol.com, W, Rick Vaughn, 941-223-8996, fishboy6500@yahoo.com, SW
Jim Duncan, 561-575-7956, duncan694@aol.com, E, Paul Snider, 850-458-2111, paulsnider@cox.net, NW

Mike Hall, 904-424-7071, flalake@aol.com, NE, Butch Carey, 305-745-1873, butchcareykw@aol.com, SE
Ron Gast, 407-496-7940, ron@luresnreels.com, Central

FATC Newsletter Editor: Gary Simpson 1631 NE 55th Blvd., Gainesville, FL 32641
352-378-1112 (H), 352-372-1791 (W), simpsongary@msn.com
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Members present: Ed Weston, James Duncan, Mike Hall, Chuck Heddon, Paul Snider, Sally Jett, Ron Gast, 
Dennis McNulty, Rick Vaughn, Butch Carey, Larry Lucas and Sheila Quinn

President Ed Weston called the meeting to order at 7:16am. 

Secretary’s Report: Minutes of October 27, 2012 Board of Directors meeting were presented by Sheila 
Quinn.  The minutes were approved as presented.

Treasurers Report: Sally Jett presented the Annual Treasurer’s Report for 2012 and the January 2013  
Report.  The reports were approved as presented. 

Ron Gast suggested that Sally have access to PayPal to review the statements on a regular basis.

Larry Lucas reviewed the advertising for the Daytona Show.  He made arrangements for radio advertising 
every two hours for a week and there was a very large write up in the local Saturday morning newspaper.

Dick Braun gave a brief presentation on a show he would like to do in Punta Gorda the third week in 
October. He will get back to us with the details.

Old Business: Shows:
 Mike Hall’s, St. Augustine Beach show, is scheduled for June 7 and 8, 2013 at the Holiday Isle.
 Ron Gast is doing the St Pete Beach show scheduled for August 23, 24 and 25, 2013.  Rooms are 
$99 if reserved one month in advance.

Club Lures: We have sold almost enough lures to cover our expenses.

New Business: We would like to thank Doug Brace for doing an outstanding job in handling our FATC 
patches for the past 10 years.  Tom Wilkerson has agreed to take over that position.

Rick Vaughn brought up the subject of letting the public in the first day of the shows in hopes of getting 
more interest and activity.  Rick Vaughn moved that we open our shows on Friday at 10:00am to the  
public.  Jim Duncan seconded it.  The motion carried.

Ed Weston has asked Bonnie Saliba to deposit all checks within 2 weeks of receiving them.
 
There was a lengthy discussion of setting a policy on when dues need to be paid.  Mike Hall moved and 
was seconded by Dennis McNulty that dues paid on or after October 1 will count toward the following 
year.  Dues are due on January 1 of the upcoming year.  Members who have not paid their dues by the 
first show of the year will be dropped from the rolls.  The motion carried.

We need someone to send out New Member Welcome Packets to new members.  We will ask Bonnie 
Saliba to inform that person as soon as receiving membership dues.

Rick Vaughn suggested using Craig’s List to advertise our lure shows.  All agreed that was a good idea.

With no further business the meeting adjourned at 7:57am.
 
Respectfully Submitted, Sheila Quinn, Secretary

Minutes from FATC Board of Directors
DAYTONA BEACH, FL • MARCH 2, 2013
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Jerod Aldaya
2340 Catalpa Way
San Bruno CA 94066
Home Phone: 650-589-7585
Cell Phone: 650-303-7921
jerod.aldaya@gmail.com

Blake Bach
2326 Houston St
Florence AL 35630
Home Phone: 256-740-6878
bbach7@yahoo.com

Vera Bagley
6751 Winterset Gardens Rd
Winter Haven FL 33884
veranjim@aol.com

Craig Barber
185 Spruce Valley Rd
Athens GA 30605
Home Phone: 706-549-7997
Cell Phone: 706-338-5625
Office Phone: 706-355-8110
barber.craig@epa.gov

Jack Booream
815 Seminole Rd
Babson Park FL 33827
Home Phone: 863-638-3908

Bob Bulkley
1119 W Phelps Dr
Newburgh IN 47630
lbulkley@expresswaydodge.com

David Bush
29 Jay Mountain Rd
Jay NY 12941
davidbush@frontiernet.net

Bill Chambers
320 Lakeside Dr
North Bay ON P1A3E4
Canada
Home Phone: 705-492-0793
billchambers@stridingtosuccess.com

Tony Chambers
PO Box 487
Villa Rica GA 30180
Home Phone: 770-313-7473

Harrell Chism
2729 Ensenada Ln
Ft Worth TX 76108
hwchism2@att.net

Rodger Dahl
205 El Camino Real
Winter Springs FL 32708
rodgerdahlent@yahoo.com

Bailey Damberg
5769 SE Crooked Oak Ave
Hobe Sound FL 33455-8310
beckscott3@aol.com

Michael Dattilio
1343 Nutwood Dr
DeLand FL 32724
Home Phone: 802-879-0140
Cell Phone: 802-777-8499
madatt@aol.com

Robert Donahue
73 Sandpiper Dr
Manalapan NJ 07726
rdnyrm@aol.com

Ken Duke
635 Oxford Dr
Davenport FL 33897
kenduke2204@aol.com

Gary Ferguson
4015 Morganton Rd
Maryville TN 37801
Home Phone: 865-984-4931
Cell Phone: 865-680-6163
gffishlure@bellsouth.net

Richard Harshman
1248 Lucaya Ave
Venice FL 34285
dharshman@verizon.net

James Harvey
5881 E Pickwick Rd
Syracuse IN 46567
Cell Phone: 219-241-5122
Office Phone: 260-432-5312
jimh@sharsystems.com

H.M. (Maury) Hatcher III
1930 Westover Reserve Blvd
Windermere FL 34786-6221
Home Phone: 407-291-0671
Cell Phone: 770-331-8966
Office Phone: 407-574-2022
Office Fax: 407-574-2764
mauryhatcher@hjvaluation.com

William Howington
142 Saratoga Blvd East
Royal Palm Beach FL 33411
questionsetc@comcast.net

Bill Kennebeck
12523 Amberset Dr
Knoxville TN 37922
klndsur@aol.com

Ron Kotch
200 S Messner Dr
Akron OH 44319
Home Phone: 330-882-2384
ronkotch@yahoo.com

NEW MEMBERS
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Douglas Krause
450 SW 98th Ln
Ocala FL 34476
352-237-4363

Bob Leifheit
228 Gull Circle
S Ponte Vedra Beach FL 32082
Home Phone: 904-824-4100
Cell Phone: 904-495-5542
bobleifheit@gmail.com

Larry Lowery
1501 Fisher Pl
Burlington ON L7P2M1
Canada
loopystreasures@cogeco.ca

David Lucas
765 Long Hill Rd
Gillette NJ 07933
lucasdm@verizon.net

Jay Ludvigh
1757 W Minnesota
DeLand FL 32720
Home Phone: 386-734-7129
eludvigh@stetson.edu

Jim Lynch
6904 Charles Lindsey Ct
Louisville KY 40229
Home Phone: 502-744-2586
avlie1955@aol.com

John Mack
5633 Crestwood Blvd
Birmingham AL 35212
Home Phone: 205-591-7205
Cell Phone: 205-835-3146
jmack4@bham.rr.com

Daniel Marini
195 Pond View Dr
Brewster MA 02631
dmcharters@comcast.net

Bob Maxwell
985 N Doral Ln
Venice FL 34293
Cell Phone: 440-570-1587
bobomax1972@yahoo.com

Joe McClung
440 Cifford Ave
American Falls ID 83211
dogsnapper1@cableone.net

Kevin McJunkin
518 S Market St
Muncy PA 17756
Cell Phone: 570-337-2238
kevinmcjunkin@comcast.net

Justin Null
16059 SE 56th Place Rd
Ocklawaha FL 32179
Cell Phone: 352-206-7021
Office Phone: 352-742-6509
jdnull@gmail.com

Robert Pealer
1160 Riverside Dr
Painesville OH 44077
Home Phone: 440-639-0010
Cell Phone: 440-479-2220
spealer@yahoo.com

Kevin Pitt
No information provided.

Charles Price
1916 63rd Court
Vero Beach FL 32966
cprice3711@aol.com

Mark Ramirez
1473 Keeling Dr
Deltona FL 32738
Home Phone: 386-457-0139

Julius Rauch
702 Norton St
Longboat Key FL 34228
julesrauch3@verizon.net

Gary Robinson
No information provided.

Stephen Roman
1716 Sun Gazer Dr
Rockledge FL 32955
romansc@att.net

Dave Roth
123 Benedict Rd
Brunswick GA 31520
southerngreatestates@gmail.com

Robert Ruggiero
1628 Bainbridge St
Philadelphia PA 19146
ruggbob@aol.com

Steve Scarborough
7 Piedmont View Dr
Waynesville NC 28786-9194
Home Phone: 828-456-7215
Cell Phone: 828-777-0312
Office Phone: 828-277-3921
Office Fax: 828-456-7215
Home Email: fscarbo@bellsouth.net
Office Email: 
sscarborough@bbandt.com

Carl Schaum
1200E 400N
Madison IN 47250
cschaum@roadrunner.com

Jim Schottenham
No information provided.
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that is familiar to many people. This gentleman,  Mr. L. G. Balfour, was president 
of the Balfour company that made high school and college rings in the South. It is 
engraved for the owner and even the reel case has his name on it.” 
“I also have a reel that had been purchased by NBC for a presentation to a comic 
in appreciation for a year’s programming. This work was a predecessor to NBC’s 
hit series ‘Laugh In’. I own the first reel made in Florida by Zwarg, marked with the 
serial number B-1, and having a reel cover with only the letter “Z,” made before 
Zwarg had received the reel covers stamped with the name of the company and ‘St. 
Petersburg’.”
BILL: “When will your collection be complete?” 
NORM: “There is really no way to complete a Zwarg collection. Ed Pritchard has 
a 12/0 reel made by Otto, and I have personally seen a Zwarg reel which is the 
B-Ocean reel once made by Vom Hofe. Who knows what other special orders 
Zwarg filled during his years in business?” 

Norm’s Meek and Milam #1 Norm Pinardi and Rudy Kramer

Otto Zwarg “1/2 0” resting atop the Zwarg 
box marked for the reel

A Kentucky tournament casting reel
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Thomas Schultz
3622 Ibis Dr
Orlando FL 32803
Home Phone: 407-450-9678
fi shfi ghter4@yahoo.com

Jerry Soete
1712 Stevens Ave
Louisville KY 40205-1045
502-439-3349
jerrysoete@gmail.com

Gilbert Sorenson
1424 Grace St North
Lakeland FL 33810
gsorenson@tampabay.rr.com

David Summerlin
No information provided.

Thomas Thompson
3609 Lakeview Parkway
Locust Grove VA 22508
Home Phone: 540-972-0545
Cell Phone: 703-283-8259
tpt001@comcast.net

David Tolson Jr
311 Shady Glen Cir
Shepherdsville KY 40165
Home Phone: 502-541-3060
thefi shingexpert@yahoo.com

Charles Whitaker II
3501 Bayshore Blvd
Apt 802
Tampa FL 33629
sly9953@hotmail.com

Jimmy Windham
258 Rays Cove
Wetumpka AL 36092
Home Phone: 334-567-2792
Cell Phone: 334-303-0535
jwjunksters@aol.com

Jeff Windisman
2845 Berkley Rd
Auburndale FL 33823

Steven Woit
30 Edgewood Rd
Lexington MA 02420
swoit@msn.com

James Darryl Zorzi
4358 Mars Ave
West Palm Beach FL 33406
Home Phone: 561-252-8438
Cell Phone: 561-386-1693
shapwd1@bellsouth.net
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FLORIDA ANTIQUE TACKLE COLLECTORS
SUMMER SHOW 

ST. AUGUSTINE BEACH, FLORIDA 

JUNE 7, 8, 9 2013
Fri. 8am-6pm • Sat. 8am-6pm • Sun. 8am-12pm

SHOW LOCATION: Holiday Isle Oceanfront Resort
860 A1A Beach Blvd. St Augustine Beach, FL 32080
ACCOMMODATIONS: Holiday Isle Oceanfront Resort 1-800-626-7263
Room Rates, $110.00 plus tax per night, booked by Monday, May 6, 2013 to receive 
the special F.A.T.C. discount. 
TABLE AND REGISTRATION: Registration is $15.00 per member.
8 ft. tables, $ 30.00 each, wall or aisle. Membership dues must be current to register.
QUESTIONS: Contact Show Host, Mike Hall (904) 424-7071, flalake@aol.com and Co-
Host, John Zimpleman.

REGISTRATION FORM:

Please make checks payable to F.A.T.C and mail to:
 Mike Hall 
 2435 Ironwood Drive 
 Jacksonville, FL 32216
 

Name: ________________________________________________________________
Address:  ______________________________________________________________
Phone # and E-Mail  ___________________________________________________
Guests Name(s)  _______________________________________________________

Registration ___________  at $ 15.00 each for a total of :  __________________
I would like ____________   Tables at $ 35.00 Each for a total of _____________
Please Specify Wall or Aisle tables ___________   Total Enclosed __________
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In the last FATC News we 
covered lures made by 
Zebco.  In subsequent years, 
Zebco (Brunswick Corp.) 
also owned the Poe’s 
company—makers of 
wooden lures well-known 
and widely used in the 
1990’s.

I’ve looked for over 2 years for any catalog listing 
the Poe lures during the short time that Brunswick 
owned Browning/Lews/Poe in 1992 and 1993---
but to no avail.  The search continues.

The most important thing to check in collecting the 
Poe Zebco lures is the address printed on the back 
of the package.  It has to say 6101 E. Apache, 
Tulsa – OK 74115 (the home address in Tulsa of 
the Zebco Corporation) to be a Zebco/Brunswick/
Browning Poe lure.

The first ones produced have these words:   
 1st line: Made in Mexico
 2nd line: Poe’s Lure Co.
 3rd line: 6101 E. Apache
 4th line: Tulsa, OK 74115
 5th Line: Browning Fishing Div.  

At the bottom of the package is “Browning 1992”.

On lures produced the following year, the same 
package address will read:  “Poe’s Lures, 6101 
East Apache, Tulsa Ok 74115”, and at the bottom 
of the package, “Zebco Corp. 1993”.

The early 1992 packages show a Morgan, Utah  
address, and I’ve not found a Zebco Poe’s after 1993. 

The available series in the Browning Poe’s lures are 
as follows: 200, 300,400, 400plus, 500, 600, 
700, 1100, 1400, 1500, 1900, 2500, 2600, 
2700, 2700W, 2800B, and 2800W.

The interesting thing about the Poe lures is they are 
all made from “Hand Crafted Cedar”.  The color 
patterns are as colorful as any lure out there...and 
they are 20 years old this year.

Until next time, That-Zebco-Guy, Dick Braun

Poe’s Lures by Zebco
By Dick Braun
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Well, to start with, only once previously had I ever 
thought about collecting antique fishing tackle and 
that was on my second fishing trip to Alaska in 
1986. While there, I purchased a few ice fishing 
decoys as I felt they would be the start of a nice  
collecting hobby.  I had never seen anything like 
them, all hand carved and painted.  After returning 
home, this collection went sour as I couldn’t find any 
other decoys in South Florida.  I think I gave them to 
various friends that found them interesting. 

Having fallen in love with fishing as a young boy in 
the late 1950s, I loved to walk through the fishing 
tackle areas of stores or visit tackle shops. I also  
enjoyed looking at fishing tackle catalogs. I remem-
ber getting a Penn Reel catalog in a 200 Surfmaster 
box as a boy and wanting every reel advertised in it.  
I wore it out I looked through so often.  At nearly 61 
years of age I still fish as often as possible and still 
have a nice set of rods and reels ready for whatever 
species I want to target.  My old tackle shop custom 
built fiberglass rods from the 60s, 70s, and 80s have 
been replaced with composite rods, and my reels  
upgraded.  Still, collecting antique reels or tackle 
never came to mind.  

Sometime in 2007 my oldest son and constant fish-
ing companion, Joshua, decided he wanted a Penn 
Senator red 3/0 Special and sought one out on 
Ebay.  He was the successful bidder at $35.00 and 
received what he thought was going to be a 3/0 
special...but it turned out to be an older black 3/0 
Senator in nice condition except the exterior chrome 
trim ring on the bearing side plate was cracked.   

I was able to order new chrome ring and drag  
washers and took the reel apart to clean, lubricate, 
and replace the parts. When I had it all back  
together I put it on a shelf where we had some  
photos displaying fish we had caught. The old black 
3/0 Senator looked very good sitting on the shelf 
and I asked my son if we could just leave it on the 
shelf as an antique.  He quickly agreed.  

A few months later in the local newspaper, the  
Daytona Beach News Journal, I saw an advertise-
ment about an upcoming antique fishing tackle show 
at the Plaza Resort and Spa on Daytona Beach.  
I asked both my sons if they wanted to go and the 
response was an immediate “yes”.  This show, I 
learned, was the annual F.A.T.C. show in 2008 just 
after the NASCAR Daytona 500 race.  My sons and 
I arrived and I was like a little kid in a candy store.  
Wow, there was so much to see and my mind went 
wild as we walked about.  I pointed out reels and 
lures to my sons that I had learned to fish with when 
I was a boy. Finding a nice Penn 200M Surfmaster,  
I showed my sons the reel I had learned to cast 
with...and caught my first Kingfish with.  Seeing 
my excitement, the owner of the reel reduced his 
marked selling price from $30.00, allowing me to 
purchase it for $20.00. We walked around some 
more and found a Penn 200M box being sold for 
$5.00, which I also purchased.  Now I had the reel 

Antique Reel 
Collecting...

Never Despise Small 
Beginnings                                                                

By John Gavin

Penn 3/0 Senator that started a collection
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and the matching box like the one 
I had fished with when I was 10 
to 13 years of age. We walked 
around some more and found a 
box of 2062 Shakespeare spinning 
reel parts and looking through it I 
could see there were enough parts 
to make one nice reel---this was the 
spinning reel I used in the late 60s. 
The displayer sold the entire box 
to me for $15.00. Little did I know 
what was happening...and what 
that black 3/0 my son purchased 
on Ebay had started.

We spent around three hours 
walking around, speaking with the 
people displaying their antiques, 
and for me personally, being trans-
ported back to the simpler times of 
my youth.  After leaving I couldn’t 
wait to get the two new reels taken 
apart to be cleaned and recondi-
tioned and added to the lone 3/0 
on the shelf. Now I had started 
my antique reel collection with the 
thought I would only attempt to get 
the reels I had owned as boy and 
young man in the 50s, 60s, and 
70s.  I started visiting yard and  
garage sales, going to antique 
shops, and I couldn’t wait to go to 
the 2009 F.A.T.C. show when it 
came back to Daytona Beach. By 
the time of the 2009 show I had 
about 15 reels in my collection. 
When I got to the 2009 show with 
my oldest son, I found a lifelong 
friend displaying his reel collection-
--Butch Carey, a man I have known 
since boyhood when we fished on 
the Deerfield Beach Municipal  

Fishing Pier together.  Butch is a member of the club and has been of 
great assistance to me in expanding my collection.
 
Today I have over 100 antique fishing reels in my collection and at 
least 50 more to trade or sell in order to obtain more jewels. In my 
den this collection which grew from the one old Penn Senator 3/0 is 
displayed on matching Redwood shelving units garnished with an  
antique lure here or there.  I attended the recent 2013 F.A.T.C. show 
in Daytona and returned to St. Petersburg where I now reside with 
twelve additional reels to add to this ever expanding collection.

I have been to every Daytona Beach show since that first one I attended 
in 2008 and joined the F.A.T.C. some years back. It is a pleasure 
seeing and speaking with the other members at the shows and always 
finding something my collection needs when I attend. This is the year 
I am planning to start displaying parts of my collection at the shows 
starting with the upcoming St. Augustine show---and then again at the 
St. Petersburg show.  I have been reconditioning vintage reels to sell 
or trade to those who may be starting their own collections.  And to 
think this all started with one old Penn Senator 3/0.   

We should never despise small beginnings!  

2062 Shakespeare, 3/0 Senator, 200 Surfmaster with box
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Hotel: Phone 1-800-237-8916, ask for the Florida Antique Tackle Collectors Block 
or G/FATC/2013. Rates are $99 (standard) and $119 (poolside) 30 days prior. 
Website: www.dolphinbeach.com

Make check payable to FATC and mail to:
 Ron Gast
 2306 Leeward Cove
 Kissimmee, FL  34746
 Phone: 407-496-7940
 Email: ron@luresnreels.com

Name: ________________________________________________________________
Address:  ______________________________________________________________
Phone # and E-Mail  ___________________________________________________
Guests Name(s)  _______________________________________________________

Tables:    __________   Wall Tables @ $35 Each:  __________ 
  __________  Aisle Tables @ $35 Each:  __________ 
                                              Membership Dues (if unpaid):  $35  ____________
Prepaid Member Registration Fee:   $15 ($20 at Show)  ___________________       
                            TOTAL ENCLOSED: _______________

FATC Member Show Registration Form
Dolphin Beach Resort, 4900 Gulf Blvd., St. Pete Beach

August 23 - 25, 2013
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I’ve always thought that when you were reel-
ing in a crippled minnow, as long as there 
was tension on the line the minnow would 
ride straight in the water.  However, when the 
line tension was then released, the minnow 
would flop on its side.  In 1990 I decided that 
Bagley should make a crippled shad.    

I talked with our production people and 
asked them to develop a crippled shad in 
the 2 – 3 inch range.  The key to our success would 
be the lure’s flop-ability.  

At the outset I was encouraged by the lures we 
made.  Our only problem was that the lures we 
made did not consistently flop.  

Finally, after 6 or 7 or more batches of 12 each, 
produced over about as many weeks, the produc-
tion people said we were ready and should do a 
pilot batch of 100.  Everyone was excited with the 

prospect.  As soon as the lures were dry, we took 
them to a nearby lake to test.  Each lure was cast 
and its performance recorded.  

The bottom line is that we flopped because the 
lures would not!  Fifty flopped and fifty did not.  
Folks, you can’t stay in business producing a lure 
with a fifty percent failure rate.  Potentially, there 
are about a hundred and a half of these experi-
mental lures out there somewhere.  I hope all you 
Bagley collectors find one! 
 

To Flop or Not to Flop – THAT IS THE QUESTION! 
By Bill Stuart

The Bagley Cripple Shad was not to be.  It was not a consistent flopper.

Since he was an avid fisherman, Jim Bagley occasion-
ally fished at night.  Also being a lure designer and 
tinkerer, he was always looking for an edge. 
 
Bagley designed a series of baits that I’ve called his 
“Midnight Specials”.  Produced only in the Balsa B 
1, 2, 3, and 4 square lipped 
lure series, it was one of only 
two Bagley baits that came 
with a painted lip (the other 
being a molded lipped 
four-inch Top Gun).  The 
“Midnight Special” was 
painted all Black with an 
Orange belly. The Black 
continued on to the top side 
of the lip, while the Orange 
continued on to the underside 
of the lip. The painted 

lip helped the lure silhouette against the moonlight, 
allowing fish a better profile so they could see it 
better.  These lures were produced in small num-
bers and are Very Hard to find!!  A BB1 Midnight 
Special NIB will bring about $175.00 on Ebay, a 
BB2 (the most common) brings $100+ NIB, while 

a BB3 brings $250.00. I know 
of only five BB4’s in the hands 
of collectors in the “Midnight 
Special” paint scheme, of which I 
have two.  Expect to pay $300+ 
if you find one for sale from a 
collector.  
 
If you want an edge when you 
are crankbait fishing at night, a 
Bagley’s “Midnight Special” 
will catch ‘em after dark!!!

Bagley’s Midnight Special                                                                                             
By Craig Comjean
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In the world 
of collectible fish-
ing lures, there 
is a topwater 
plug that gets little 
respect.  However, in 
the fishing world, it’s one 
of the most sought-after lures of all.  

It all started with a design in 1929 that was copied 
by other companies in the 1930’s, then re-designed 
by these companies and re-named.  The lure was 
finally patented in 1939 and received the name with 
which it became famous.  It has since been manufac-
tured by a number of companies up to the 1990’s---
some making two sizes and others as many as five.  
The lure came in an array of color patterns; but in 
freshwater you couldn’t go wrong with the Frog/ 
Yellow belly paint scheme.  Saltwater fishers favored 
the Green Back/White Sides and Belly with Silver 
Fleck on sides, known commonly as Silver Fleck.

The body shape was one of the most-copied designs 
ever---used by small garage operations and large 
companies alike. 

What’s the name of this famous lure, you ask?  Well, 
it’s the “Dalton Special”! The Dalton started life as 
the PDQ #7, designed and hand made by Ed Brown 
of Orlando, Florida.  Then, with Brown’s permission, 
Paul Manon of the Anglers Bait Company (also of 
Orlando) made the lure for his company.  Manon 
took Brown’s lure, re-designed it, and named it the 
“Angle Minnow”. 

From there, Paul Manon met A.C. “Dazzy” Vance of 
professional baseball fame, and together they started 
a new fishing tackle business in Homosassa, Florida.  
At this point they renamed the lure the “Angle Frog”.  
After a few years, Phillip Porter Dalton of Tampa, 
Florida went to a tackle store in Orlando and pur-
chased a box containing at least a hundred blank 
lure bodies from the widow of Paul Manon.  P.P. 
Dalton took the lure blanks to the Florida Fishing 
Tackle Manufacturing Company (Barracuda Brand) 
and had them painted and packaged.  The first box 
used was green in color.  Dalton also met with Earl 
Gresh of St. Petersburg---a man already famous for 
his woodworking skills.   Dalton had Gresh make a 

gross (twelve dozen) 
more lure blanks for 
him.  These were the 
first Dalton Specials.  
Dalton had the Florida 
Fishing Tackle Manu-
facturing Co. (FFTMC) 
paint and install hard-
ware on these Specials.  

Once they were finished, P.P. Dalton used them to 
“seed the market” while he was getting fully set into 
production. 

Picture below shows the Green Box Dalton that P.P. 
Dalton had Barracuda paint before they went into 
Shakespeare Company boxes. 

The Shakespeare Bait Company was the first to 
produce the Dalton Special for P.P Dalton.  In late 
1947, however, Dalton and Shakespeare had a  
disagreement.  At that time, Dalton moved the  
production of his lure over to FFTMC.  Soon after,  
a third size of the Dalton Special was added.   
In 1951, P.P. Dalton sold all rights of the Dalton  
Special to Barracuda (FFTMC)...and in the coming 
years FFTMC added to the lure line two more sizes.  
P.P. Dalton was instrumental in these designs, and in 
the design of the new Dalton Twist. 

In 1973, FFTMC sold the rights to the Dalton Special 
(and also other Barracuda Brand lures) to Marine 
Metal Products of Clearwater, Fl.  Marine Metal 
made the Dalton Special up ‘til 1982, when they 
sold the rights to Sam Griffin of Okeechobee, FL.  
For some reason, Sam never produced or sold the 
Dalton Special as a Griffin Lure. 

In 1988, Sam Griffin sold his company and the 
rights to the Dalton Special to the Luhr Jensen  
Company of Hood River, Oregon.  At this time  

THEY GET NO RESPECT!! 
By Jeff Windisman
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Griffin was hired to help run their lure production.  
Under his guidance, Luhr Jensen produced the  
Dalton Special under the “Crankbait Brand” series  
of lures for three to four years.  Then they made 
the Dalton under the “Classic Wood” series up 
until 1996, when production of the Dalton Special 
ceased.

Photo below shows a first-production 4-inch Shake-
speare Bait Company Dalton Special with no eye 
detail.  It was likely made for P.P. Dalton to okay 
before full production started.

Photo above shows a FFTMC (Barracuda Brand) 
Dalton marked “Tampa Fla.”  Notice the soldered 
line tie.
 
Some say imitation is the finest form of flattery.  I 
think this is very true of the many look-alikes the 
Dalton Special inspired over the years, starting in the 
1940’s.  You have Arel Brown of Charleston, S.C. 
making three types of Dalton look-alikes he called 
the “Dolly Jumper” starting in 1947; and the Paw 
Paw Bait Company producing its bedazzled version 
called the “Plenty Sparkle” in the early 1950’s.  Then 
you have other companies such as the Isle Royale 
Bait Company of Michigan making two versions 
called the “Southern Basser” and the “Eager Bea-
ver”.  The Creme Lure Co. of Tyler, Texas and Akron, 
Ohio had a Dalton-inspired lure called the “Cast-
Atem”...and also a Dalton Twist lookalike, the “Mad 
Dad”.   Even famous maker, Bud Stewart of Michi-
gan got into the act with his “Thing-A-Ma-Jig”. 

Photo below shows a Paw Paw Bait Company Plenty 
Sparkle Senior. 

That Dalton-style baits were made by all of these--
-and many other smaller companies---attests to the 
Dalton’s fish-catching ability.  And, finally, it has a 
following in the lure collector market.  If you want 
to start a Dalton collection without a big outlay of 
money, I suggest starting with either the FFTMC 
lures marked “St Pete” or the Marine Metals-made 
examples.  The St. Pete-marked lures were made in 
five sizes and thirty-two different color schemes.  The 
Marine Metals Daltons can be found in twenty-four 
patterns---and a few special-ordered colors are seen.

There are also contemporary makers producing their 
versions of the Dalton---a whole new market for the 
collector or angler.  If you want to acquire examples 
from all makers (old, new, large, and small), collect-
ing the Dalton Special can be an overwhelming task 
(I can attest to this).  But fortunately, the lures were 
made all over the country, so you can always spe-
cialize in Dalton-style lures made near you. 
 
As stated at the start, they get little respect from the 
collector.  But this seems, little by little, to be chang-
ing as people learn the history of this great lure.
 

Photo above shows a boxed contemporary Dalton 
look-alike made by the late Lloyd Jett.
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In “Florida Surprise Minnow, 
Part I”, I expounded how Jim 
Frazier and I came up with the 
idea of producing a lure that 
looked like a Pflueger Surprise 
Minnow to give out as Christ-
mas presents.  We selected J.C. 
Griner of Orlando, Florida to 
execute this lure.  I made a trip 
to Orlando, met Mr. Griner, and 
the rest is history.

In “Florida Surprise Minnow, Part II”, I related that 
after some time I went back to Mr. Griner and had 
some more Florida Surprise Minnows made in 
different sizes and colors.  I was fishing bass tour-
naments and at the end of a tournament I would 
nonchalantly look into other anglers’ tackle boxes.  
If they had a vintage lure, I would trade them this 
“hand-made custom wood Surprise Minnow” for the 
lure I was after.

 
Now, the story of the Florida Surprise Minnow  
Part III has no information on the Florida Surprise 
Minnow.   Wait!!  I can explain!!  Because of what 
occurred in Florida Surprise Minnow Part I and Part II, 
I made another trip to Orlando to see Mr. Griner.  
You must remember that J.C. Griner could copy or 
make just about any lure you might want to obtain.  
 
I had him make me a few extra-special custom 
lures.
 

Lure #1 Injured Minnow:   At the time,  
I was collecting Creek Chub Injured  
Minnows in both the regular size and  
baby size.  So I had Mr. Griner generate  
a musky or snook size injured minnow.   
To my delight he made two different injured 
minnows, one 4 and 1/2 inches in length 
and the other, 6 inches in length... and 
both were five hookers.

Lure #2 Three Sectioned Darter:   I wanted 
a darter that was very different so I asked 
Mr. Griner for a three-sectioned darter.   
I don’t believe he relished making this lure 

FLORIDA
SURPRISE MINNOW

PART III 

By Ed Weston
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because he was actually producing three lures and 
joining them into one.  The lures were 4 3/4 inches 
in length and wiggled like a snake.  I ordered six 
lures but I don’t recall receiving six because of the 
difficulty in making the lure.

Lure #3 Old Albert type Lure:  I was also collecting 
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Barracuda (Florida Fishing Tackle) lures and loved 
the Barracuda Old Albert.  I took Mr. Griner a  
Barracuda Old Albert and asked if he could make 
one like it.  He said he could so I ordered nine---
three in frog, three in yellow with black and red 
spots, and three in a green scale color pattern.   
The lures were 4 inches in length.
 
That’s it!!  That’s all she wrote!!  It is finished!!   
The fat lady has sung!!  The saga of the Florida 
Surprise Minnow is over.  I only kept one each of 
the lures I had Mr. Griner make.  So somewhere 
out there are some very rare Griner lures.  If you 
possess a Griner Old Albert I will be glad to place 
a one hundred dollar bill in your hand in exchange 
for that lure.  That’s not a bad return on a lure that 
originally cost only three dollars. 
 
I hope you enjoyed my reminiscing on the birth of 
some interesting Florida made lures.
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